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6 Effective Ways to Promote Your
Business on Social Media é}
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3. Encourage Engagement — Businesses need to be inteiv.<tive’ too.

1. Choose the Right Platforms

2. Create a Calendar

Ask questions ar:avike, repost and comment on other users’
posts.

4. Don’t Over-Promote —
Go by the onefin-seven rule, which says that for every one

directly prémovignal post, six others should be content-based.

5. Share Video —— Video content, especially, is ideal for grabbing people’s
ateention as well as conveying your personality and passion to
your customers.

Occasionally you may encounter someone who is upset,
argumentative or has something negative to say about your
company.

6. Address Problems Quickly ——


https://blog.hubspot.com/blog/tabid/6307/bid/33415/the-social-media-publishing-schedule-every-marketer-needs-template.aspxsm.0001fof74uvnkdw6qwu29x10xe70s

Which Seciel Medie

channels suit your needs?

FACEBOOK

f - All age groups
- To target Businesses and Individuals

TWITTER

- Ages 18-49 ’

To engage and get new customers

INSTAGRAM

- Ages 18 - 35
L.J - To target the younger generation
- 70% Instagram users are Females

LINKEDIN

- Ages 25-49
- To connect with Business
professionals and B2B Firms

GOOGLE+

- Ages 18-44
G : 5 - To promote your company page

- Boosts SEO and webpage ranking

®

PINTEREST

- Ages 25-49
- To target bloggers
- 80% Pinterest users are females
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